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KNOW
Who Are You
And What
Problem Do
You Solve?
At this stage, you
must catch the
attention of your
audience and align
yourself with a
problem they
face.

Quick tip videos
Aim to solve a problem or add value in less than 60
seconds, and your audience will be more open to
digging deeper.

List Posts
List posts are usually composed of tips, tools or
people. It’s important to give enough information
and context for each item on your list for your reader
to decide if it is relevant to them and if they want to
learn more.

inspirationals
A good inspirational addresses a pain point your
audience is experiencing and provides encouragement and inspiration that a better world is out there
and that your reader can experience that world.

Interviews with
other influencers
Borrow expertise from influencers by interviewing
them and creating content from the interview.

Roundup posts
A roundup post works like a list, but is a collection of
micro interviews from influencers curated on a
specific topic.

LIKE
High-value
ultimate guides
Ultimate guides broadly and completely cover a topic, they
have lots of research, links and details.
They’re a foundational piece of content on a topic.

In-depth “system” posts
that solve a pain point
The system outlines the specific processes needed
to get a result. It’s a step-by-step guide that takes all the
guesswork out of the problem and provides
a proven solution.

Our process or
system for X
Similar to a “system” post, but it pulls back the curtain on
your business and outlines how you solved a problem,
your methods and results for an experiment, or even a
detailed description of a day-to-day operation.

Why are you
different
than your
competition?
This stage is when
your personal
authenticity is crucial
your audience will
compare you to your
competition and look
for reason why to
choose you above
them

pERSONAL STORIES
A good personal story describes how you overcame a
challenge or problem that your audience also faces.
Instead of being purely informative or educational, it’s
meant to emotive and relatable.

Transparency reports
There are many different ways to be transparent in your
business. Report on things like monthly revenue, company values, problems you’re facing, new hires, product
development, or marketing.

The “Line In The Sand”
Create something that makes a controversial statement
and take a stand in your industry. Do this by killing a
“sacred cow” - some idea or philosophy that’s popular in
your industry, but that you disagree with.

The Industry Study
An industry study collects a lot of data on the
industry you're working in and provides insights
based on that data.

Templates
Templates provide structure and frameworks
that people can easily adapt to their own work.
You can create a template with scripts for
emails, landing pages, webinars, or with data
and spreadsheets.

Swipe files
This is usually a collection of materials that
people can use as a source of inspiration,
reference and guidance. Instead of making
them create something new, you help them
borrow ideas from already successful work.

Checklists
A checklist breaks down a
complicated task into easy steps. They can be
used for something done once (setting up a
profile on wordpress site), or something that is
done repeatedly (promoting a post on social
media, or preparing for tax season).

TRUST
Can you
deliver what
your audience wants?
At this point you must
convince your audience that you are a
perfect fit for their
problem and that
working with you will
be a good investment
of their time, energy
and money.

Customer Success
Stories as a “How To” post
Describe how your customer overcame a challenge
(with your help) and frame it as a “how to” and to help
your audience imagine themselves getting the same
results as customer you’re featuring.

ROI Calculator
Collect some basic information to get a rough
estimate on what kind of ROI you can provide for a
customer. These can be a simple as a few numbers
entered into a calculator, or a long form survey that
analyzes every aspect of someone's business.

The DIY guide to get the
solution you provide
A good DIY guide outlines how you get results for
your customers, and allows someone to follow that
process to get the same results on their own.

Deep dive webinar
A deep dive webinar is an extended presentation
where you tackle a subject while engaging and
interacting with a live audience. Deliver good content,
and incorporate elements of your own story and
entertaining information to the presentation to make it
an engaging experience.

Want more help building out a blog that
will drive growth for your business?
Download the Minimum Viable Blog Cheatsheet with winning recipes to
help you plan out content and tell your story in a way that connects
with the hearts and minds of your audience.

http://thestoryengine.co/mvb-cheatsheet
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